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AOur aim is to relieve the suffering of injured and orphaned wild animals that can not help
themselves. We believe that every living creature is entitled to the best possible chance of survival.
We therefore give each individual the care and rehabilitation required to make a full recovery before
returningtothewild. Wi t h your support, we can save [ i ves. O
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Secret World Wildlife Rescue

Our Mission

To undertake the care and rehabilitation of orphaned, injured and otherwise d istressed wildlife
and to return all creatures to the wild or find them suitable homes.

To disseminate research gained from caring for wildlife to other bodies nationally with the aim
of educating the public.

To educate the public generally regarding wildlife.

Fast Facts

Every year in Britain over 5 million wild animals and birds are injured or orphaned, often as a
result of contact with humans - with our rubbish, our roads, our pesticides and even our
deliberate cruelty.

Secret World emerged purely as a wildlife charity in 2001.

The only 24 hour rescue centre in the South West of England annually helping 4,000 injured
and orphaned wild animals.

Receive no Government funding and have to meet running costs of over £1500 per day we rely
on funding from many different areas: single donations; fundraising events; legacies and
contributions from our corporate supporters.

80% of overall casualties are birds.

A July 2009 Secret World review of casualties illustrated 35% were injured due to human
element.

161 Badger casualties were received in 2009.

During the summer, 29% or our casualties are orphaned wildlife.

Since 2007 Secret World rescue cases have risen by 30%

Casualties are predicted to double in the next 3 years.
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Why should we care?

Our Actions Affec t Wildlife

Human activity poses one of the greatest threats to wildlife,
through habitat destruction from housing developments,
pesticides, road, pollution, lack of consideration and even
cruelty. Each year we rescue close to 100 swans, 85% of
which have fishing tackle in their throats (as pictured right).
We should always be aware of
glass, plastic can holders and string can all cause serious
injury to wildlife. Of course there is always a general lack of
consideration and even cruelty to contend with.

Despite supposedly being protected by the law, every year an
estimated 10,000 badgers and still dug out of their setts. After being
disabled through breaking their jaws or chaining their legs, they are
placed in a metal-lined or similar box, from which escape is
impossible. They are then set upon by dogs; finally they are dumped
on the side of the road often leaving behind orphaned cubs. Recent
cruelty cases that have come into Secret World include a fox choked
to death by a hand made wire snare, a herring gull that was goaded
into flying into the road by children throwing food so that it was run
over and a fawn that had injuries to the tips of its hooves due to a
strimmer.

Endangered Species List

If you look up the meaning of the word ' endanger in the dictionary you will read something like 7o
bring into or expose to danger or peril'....this is the position that thousands of species of animals
and plants are in today. With 1,150 of our precious animals and birds on the endangered species
Il i st é c ommo Aovea oreatureseslich as the Otter, the European Hedgehog and a fifth of
our best known birds - it becomes even more vital that we act to help them.

Education

There is an urgent need to educate people about how to help

protect our wildlife. As more of our wildlife is added to the

danger | ist, our childrendés cont acH
last generation (Nat ur al Engl andods Chil dho
survey April 2009 and they are more likely to associate nature

with fear and phobias than with wonder and concern. By

educating people about wildlife and their habitats, we can instil

a sense of curiosity and appreciation which motivates them to

protect our wildlife for fut ure generations.

In a recent Secret World survey, 100% of responding schools told us that they want to include
wildlife learning in the curriculum and that they would value a wildlife education centre and wildlife
talks in their schools. One Headteache quoted..

il have been teaching for nearly 30 years and | am
about the wildlife around them. | would passionately like to see this change .o
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Training for Professionals

There is also an urgent need to provide wildlife
training for professionals to prevent further suffering
for wildlife. According to the Royal Veterinary College
of Surgeon Members (March 2009) there are 23,331
vets, 2,333 vet nurses and thousands of other animal
handlers who currently have a role to play in caring for
wildlife but who do so without specialist knowledge.
Wild animals have different blood pressures, different
diseases and clearly different behaviour from domestic
and farm animals. They also require special handling if
they are to return to the wild and a proper programme
of rehabilitation and release. Treating them incorrectly is hazardous to life and can cause great
pain and suffering. Our research shows that currently, despite the fact that the Wildlife Bill now
makes good care compulsory and despite the fact that these professionals will be called upon to
treat wildlife; the majority of the 91 higher education providers offering veterinary surgeon and
veterinary nurse courses include no training in wildlife care whatsoever.

Help to conserve biodiversity

|t is everyonebs responsibility to help conserve
this through the creation of the Secret World Nature Trail (an SSSI site) based on the Somerset

Levels. The nature trail includes our Millennium wood, which will be used by native mammals such

as deer, foxes, badgers, rabbits, voles, weasels, hedgehogs and bats and as a release site for

harvest mice i which is an ongoing breeding programme to protect the species. Habitat
conservation, species protection and education are integral to the work of Secret World.

Secret World actively breeds and releases families of
Harvest Mice into the Millennium Wood.
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Wor Ki ng t o g ebeheéts of dorpaate
charitable unions

Only by actively sourcing new areas of financial support can we hope to achieve our mission of
providing a 24/7 rescue service, whilst improving our facilities here and continuing to educate the

general public. Secret World is keen to develop mutually beneficial relationships with companies
that share our commitment to wildlife, the environment and edu cation. Marketing your product or
service in a way that also benefits a good cause can communicate a very powerful message. Not
only does it generate goodwill and demonstrate your commitment to the community, it provides

opportunities to strengthen relat ionships with customers and suppliers. It can also dramatically
increase product sales and build positive brand awareness.

Involve your staff:

e Charity of the Year: Supporting a chosen charity can be fun and is a great way to
incorporate a wide range of activities that staff can work together on towards a final objective.
We can work closely with you to develop a tailor-made programme.

o Employee fundraising: Encouraging employees to take part in fundraising is great for team
building and helps to motivate and develop your staff; building a more harmonious and
efficient work place. You can support a valuable cause and have a lot of fun! It can be a
brilliant way to attract publicity and illustrate how socially -aware your company is. As it's
driven by staff, it's also extremely cost effective. Examples include:

U Staff team skydive!

Entering a team into a half marathon or 10K.

Dress down days

Organising your own sponsored event suchasadé Wi | d Wa |l k o

Holding a raffle or auction at one of your own corporate e vents.

oo

According to research ~ conducted by Business in the Community (1997):
A87 per cent of employees believe that a company that supports society and
community is probably a good company to work for 0

e Matched Giving: This is where your company matches or tops up the amount an employee
raises or donates. Lots of companies now run dedicated matched giving schemes which
employees can apply to. These can be capped at a set level if need be. By rewarding
employees for their hard efforts, it boosts morale plus you don't have to pay corporation tax on
the money you give.

e Payroll G iving: Payroll Giving is a simple way for your employees to donate to a nominated
charity through their salary. Giving regularly through your pay means that Secret World can
plan ahead more effectively and ensure we are there to help wildlife in need.

e Outdoor Challenges: Secret World is registered with Charity Challengeand Across the
Divide which gives individuals the opportunity to take part in an experience of a lifetime from
trekking the Great Wall of China, horse rides in Mongolia, community challenges in South
Africa, London to Paris bike rides and many more.
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Employee Volunteering: Many employers and employees like to be actively involved with
corporate community investment through the donation of time and skills. The type of activity
Secret World can offer will depend upon the season and the number of volunteers available 1
this could be anything from clearing a space for a new enclosure, planting trees, helping us
with day to day tasks such as general maintenance to gardening. We are also happy to enroll
volunteers as Secret World response drivers who help us to collect and rescue injured animals
all over the region.

Involve your customers:

Sponsorship:  We offer a number of sponsorship opportunities which could help you reach a
particular target audience. Opportunities include:
U  Annual Fundraising Ball & Auction
U Secret World Open Weekends- attracting over
20,000 visitors per annum.
U  Quarterly newsletter with a current re adership of
over 12,500.
U Secret World Ambulance which travels extensively
throughout the region and is on show at Open
Weekends and featured on TV.

U Website banner and webcams

U SWWR Response driver resue programme.

U Educational programme.

U Animal enclosures, animal carriers and rescue
equipment.

Cause-related marketing: This  brings

together the marketing objectives of your

company and the charitable objectives of Secret

World.  Publicly linking with Secret World,

demonstrates corporate social responsiblity and

helps to build trust, which in turn will increase customer loyalty and help to open up your
business to new audiences. It can also provide a unique selling point and great PR stories.
Cause related marketing initiatives such as on-pack or in-store promotions can provide an
incredible incentive for customers to select products or services to benefit the cause.

Collection boxes: = We have collection boxes which we can provide you with which people
can put their spare pennies in when shopping at your branches. Every little helps and it's
amazing how it all adds up and every bit of money you donate will enable us to continue
rescuing injured and orphaned wildlife.

Gifts in kind: We are always delighted to receive goods that can be used on-site, in our
offices, in our charity shop or for our fundraising i.e. raffle and auction prizes. Other donations
in kind include helping us with professional services such as design and printing, stationary or
specialist advice and training.
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